	Course title
	Electronic publishing and bookselling

	Course code
	IZZ202

	Language of instruction
	English

	Course description
	The course gives an overview of theoretical and practical problems connected with the advent of electronic publishing, dealing mainly with financial problems of electronic publishing and the influence of multimedia to publishing in regards of the possibilities of access to text, picture and sound. In seminars students will be acquainted with the principles and approaches to the design of electronic publications. The main differences between the traditional and contemporary approaches to design and production of publications, mainly multimedia, will be explained.

During practical work the students acquire the techniques of design of electronic publications, scanning and digitisation methods and OCR. In regards of digitisation of photographs the students get acquainted with different software formats, which are mostly used for digitising, and with the basic Photoshop techniques. Each student should acquire experience to work with scanning and digitising equipment. As a result of students’ engagement, department’s web pages containing copyright licensed content will be built and updated.

	Form of teaching
	lectures, practical classes

	Form of assessment
	exam, practical work

	Number of ECTS
	5

	Class hours per week
	1 lectures + 2 practical work + 1 seminars

	Minimum number of students
	5

	Period of realization 
	summer semester

	Lecturer
	Zoran Velagić, PhD, Assistant Professor


